. . - | i V- = &
e gy, - - e - i a2
{ y - e - - s -
A .u'=r s S RTINS P - ke L] . e >
X i '?.a"" e ; \f e
t : f 1 . = 4
‘ ,'\" . ) l i ‘
~ PE. SR
qu"'"'m; ; L | T wal Lt
T - = ' . Mot AT A -
Y L, e T . "
"1 = §i FR—
o = T - ol T
vessnses 1R
] =3 ‘ = U e
- . - i
"' W <n R e % 333-”! =
/ - a1 -
| ». i e W
| 4 ¥ ha o B - —
= ——_
sy [ 2
. 4 N -
i ; R
4 e 3 -~ - W
{ \ o e -
5 o . - = 1 - ’
L] i - > % 3 4 KoY :’f " ’
[ ' . { ™ e ' |
w3 n ) 3 _‘_! ". - - 3 = =
|v : » - "l n’ - ‘. : - : : L™

.
name
“ur
am
- - o
*—-—- -
i —rem s -
wa— |
ol -
o ——
o
-
'
- T
E
»
= "
- . 4
ol 4
- 1
- L " o4
ur
% R
-
"a "
L]
[ S '
Dt ¥ )
@
. 4
R . |

7 CORE

$5 1

| e

.
v .
o
-
.
vidde
]
()
-
Y i
i f o Y — - ———
¢ Ll S
5 conmy [
: - LI
! @t oimam o !'
.‘r OSerae—— o —
g - L
3 - o, O
TR jes
: i 2 g&-. by i
» i .
LA .
’ "" —
- 2 ey
. 7 ' ) ’
5 )
- " " *.
- ? »
— 1. -
T v i
B .o
1 ’-...:. oM Pisihias '
- g ’ n
--...-,_,-.- —
,.4-- -: e
- e 5
In ’ " .

o . 2
= -

.lﬂ
PRI e ) c‘ ' ¢ 3t ‘ -." : L] ,‘
1 = e -,.. (55 OISl 11 W R ] &
§ et \ ) 3 e ' o
o L -.‘.""'. 7. T e .'."“'.I'l,ﬁ-"' oy
LT i ot s \Q‘ “

D SRR 5, 0 A f..‘:'-"". |
———] Gyt ), " v

oy ' "ne

Y- R R

e
e
‘~’

: ) o
o8t i ’ . B
J . b . VG gl - sl 4
. - ;
stz R Wt T 5 411
L ] :j- ~ '.‘1‘ ‘ 4 Sk it
4 . .E's e gLl . ) ].l -
i e e ol e} :
.’ "- s :_:E- [E— .HT.-‘ i ',"l’. - .v ' ,
B e 121 " |
e L s = ' o
2 e » of' | : . LS
A L o
Ry SR Z y LR | Ehm‘o 114 e, l
“ y w i ! - -;..-- T o o ﬂ ™%
LR B e e ; 'a
L | e B 8 RN Y '.-:". s b ‘E: ‘g
N [ - 5 4 wraie o Sovn ! 8,4 ! - B a8 »
£ P A B A
2L 0o " vg, " by ¢ .
v maw e , "’.. 2 :n’q
[T : " ! “ ‘o ” - i o,

BUSINESS CLIMATE SURVEY 2022

Team Sweden in South Korea
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South Korea is Sweden’s 3rd largest export market in Asia, trade volume

keeps the positive trend development

Trade between Sweden and South Korea
2017—2021 (MUSD)

1717
16
143 8 - 1520

1048 1 Q70
884 921

2017 2018 2019 2020 2021

—e—Lxports to Korea Imports from Korea

Source: IMF Direction of Trade Statistics (DOTS)

Main Swedish exports to South Korea,
2020

Others

Machinery &

Apparatus
Iron & Steel

Chemicals

Transport equipment
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Business Climate Survey is atool used by Team Sweden to map
opportunities and challenges for Swedish companies globally

3

March 8 - 25 55 respondents

I B Sweden
I I Sverige

TEAM SWEDEN

o Embassy of Sweden
By O seou SCCK
THE SWEDISH TRADE & INVEST COUNCIL Swedish Chamber of merce in

Commerce in Karea
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Most locally established Swedish companies are large and have been
present in Korea for along time




2905
- Sverige

Main operations are Marketing & Sales, A/S and Provision of services

Industry sector

Industrial
47%

Professional
Services
31%

Consumer
16%

What operations do you carry out in South Korea?

Marketing and/or sales

After-sales and/or support

Provision of services

Research and development

Sourcing and trading

Manufacturing and/or

assembly

Other

Unit: %
100
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Most companies continue to have a good financial performance and
expect to grow

80%

Increase
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Marketing & Sales remain top investment areas, while less focus on
external growth via M&A or new manufacturing line establishment

Increasing activities II 0

62% . LS
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The top 6 key success factors for the Korean market remain the same as
last year, with sales competence taking the top spot

Important factors in maintaining competitiveness in Korea

2021 2022
°
BRAND AWARENESS e BRAND AWARENESS
COLLABORATION WITH/FEEDBACK FROM CUSTOMERS 9 COLLABORATION WITH/FEEDBACK FROM CUSTOMERS

PRODUCT DEVELOPMENT/ADAPTATION (4]

© rrRODUCT DEVELOPMENT/ADAPTATION

COST EFFICIENCY G COST EFFICIENCY
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The “Swedish brand” is still a strong factor contributing to business in
South Korea

Contribution of Swedish brand in South Korea

NOT AT ALL &
LITTE

PARTIALLY &
TO AN EXTENT &
GREAT EXTENT

2015 2016 2019 2020 2021
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Most companies are content with the business conditions, but demand for
Improvements in the labor market, transparency and tax

Business climate Score from 1 to 9 how below business conditions meet your needs?

2021 2020

Physical infrastructure

Level of digitalisation

personal safety
Transparency/equal treatment

corporate taxation

Very Neutral Very labour market regulation

poor or good or
poor good
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Sustainability is becoming a strong factor for driving Korean consumer’s
purchasing decisions

Influence of environmental aspect of a product to purchasing decision 2020 - 2022

(0)

50

i 37

43 44
37 359
29
30 26 25
I I 20

2020 2021 2022 2020 2021 2022 2020 2021 2022
Very little or Little Partially Much or Very much
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Several sustainability challenges exist for Swedish companies in Korea

RENEWABLE ENERGY AFFORDABLE PUBLIC AWARENESS
POLICY SUSTAINABILITY
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31% of companies expect positive business-related policy shifts from new
government while almost half see no major impact post-election

How will the new government affect your business?

Negative & highly
negative

severe
trade regulations
barriers

enterprise-friendly

impact I‘enewab|e cell

Positi\éziﬁ\gghly alectric equality reduce fuel remove
p31% sustainability energy
flexible-labor gender = >

O | | Cy punishment carbon-neutrality
trucks



